Year-end Index 


Columns 

Business Tips A to Z 
(December) 
A-"Advertising: How Much 
Do Retailers Need to Spend?” 
p. 22. 

B-“Booth Tips for 2006: 
Embrace Change, Think Big, 
Make Your Life Easier,” p. 23. 
C-"Can You Legally Prove 
You're in Business?” p. 25. 
D-“Debating Licensing Your 
Designs? What You Should 
Know First,” p. 26. 

E-“E-Mail Marketing,” p. 28. 
F-“Further Your Marketing 
Efforts Through Online 
Communications,” p. 29. 
G-"Gadgets Your Business 
Can't Live Without,” p. 30. 
H-“How to Merchandise for 
Maximum Sales Potential,” 
p. 32. 

|-“Increase Profits by Cutting 
Costs,” p. 33. 

J-“Jockeying for a Spot at an 
Outdoor Show?” p. 34. 
K-“Know Your Business 
Insurance Policy,” p. 35. 
L-“Lending Practices Gone 
Bad,” p. 36. 

M-“Maintaining a Good 
Personal Credit Rating,” 
O37: 

N-“Novice Marketing: Not 
Just for Beginners,” p. 38. 
O-“Online Galleries: 
Questions to Consider Before 
Taking Your Bricks-and- 
Mortar Business Online,” 

p. 39. 

P-“Please Your Favorite Photo 
Buff With These Gifts,” p. 40. 
Q-“Questioning the Fine 
Print? Terms That Commonly 
Appear in Contracts,” p. 41. 
R-“Research Can Lead You to 
Best Markets for Your Work,” 
p. 42. 

S-“Staying Connected While 
on the Road,” p. 43. 

T-“Tax Mistakes to Avoid,” 

p. 44. 

U-"Using the Internet for 
Online Buying and Selling 
Success,” p. 45. 

V-"Vying for Younger 
Buyers,” p. 46. 

W-"Web Site Marketing 
Tips,” p. 47. 

X-“eXploit TV Appearances 


for Maximum Marketing 
Mileage,” p. 48. 

Y-Year-end Index, p. 

Z-"Zero in on Profits with the 
Right Sales Equation,” p. 51. 


Business Basics 

“Make Your Booth Sizzle with 
a Saw Setup,” Jan., p. 30. 
“How to Create Booth Shots 
for Show Juries,” Feb., p. 34. 
“Right Science + Right Art = 
Profitability,” by Carole 
Enmark, April, p. 46. 

“Novice Marketing,” by 
Carole Enmark, May, p. 38. 
“Essential Items to Bring to 
Every Show,” Aug., p. 48. 
“I’m Baaaack! Planning on 
Returning to Craft After a 
Long Hiatus? Read This First,” 
by Zen Parry, Sept., p. 42. 


Business Wise 

“How to Maintain a Good 
Personal Credit Rating,” by 
J. Tol Broome Jr., Jan., p. 34. 
“Product Networking: 
Exploring — And Exploiting 
— Your Product's Friends and 
Relations,” by Patti Dowse, 
Feb., p. 36. 

“Competing in the Age of 
Wal-Mart,” by Andy 
McDonald, March, p. 34. 
“Price Point: How Low Can 
You Go?” by Andy 
McDonald, May, p. 40. 
“Developing a ‘Business of 
Art’ Course,” by Carole 
Enmark, June, p. 42. 
“Through Multi-Colored 
Glasses,” by James Weaver, 
July, p. 44. 

“Live-Work Spaces Can 
Provide an Affordable Option 
for Working Artists,” by 
Daniel Grant, Aug., p. 38. 
“Learning to Think Outside 
the Box Through Artist 
Collaborations,” by Loretta 
Radeschi, Sept., p. 40. 
“Boost Employee Morale 
Without Breaking the Bank,” 
by Loretta Radeschi, Nov., 
p. 42. 


Crafts Buying 

“It's a Man Thing,” by Grace 
Butland, Jan., p. 40. 

“Selling to Luxury Shoppers,” 


by Loretta Radeschi, Feb 

p. 30. 

“Buy, Buy, Baby,” by Grace 
Butland, March, p. 48. 
“How to Use the Internet for 
Buying and Selling Success,” 
by Lori Osterberg, April, p. 16. 
“Handcrafted Jewelry: 
Designed to Sell,” by Grace 
Butland, May, p. 18. 
“Designed for a Cause,” by 
Grace Butland, June, p. 18. 
“They've Gone Country,” by 
Grace Butland, July, p. 16. 
“Home Sweet Home,” by 
Grace Butland, Aug., p. 20. 
“Accessorize This!” by Grace 
Butland, Sept., ». 16. 

“It’s Beginning to Look a Lot 
Like Christmas,” by Grace 
Butland, Oct., p. 18. 

“The Art of Nature: Wildlife- 
Inspired Crafts Find Niche 
Market,” by Grace Butland, 
Nov., p. 18. 


Crafts Law 

“Are You Really in Business? 
Can You Prove It?” by Rich 
Stim, Feb., p. 38. 

“You Break It, You Buy It? 
Not According to the Law,” 
by Daniel Grant, April, p. 42. 
“Watch Out for Bad Lending 
Practices,” by Rich Stim, June, 
p. 44. 


Crafts Marketing 
“Marketing the ‘Other’ Art: 
Gourds,” by Latana Bernier, 
March, p. 30. 

“Further Your Marketing 
Efforts Through Online 
Communications,” by Gloria 
Hansen, April, p. 44. 

“E-mail Marketing: What You 
Need to Know,” by Gloria 
Hansen, June, p. 40. 
“Pennsylvania Coming Full 
Circle in the Radius of Crafts 
Education,” by Loretta 
Radeschi, July, p. 42. 
“Lights, Camera, Action: 
Market Your Business,” by 
Katy Abbott, Aug., p. 46. 
“Marketing 101 for Book 
Artists,” by Laura Russell, 
Sept., p. 38. 

“Get Exposed Through 
Gallery Talks and 
Demonstrations,” by Loretta 


Business Tips 
from A to Z: 


Radeschi, Oct., 0.44. 

“Hot to Capitalize on 
National TV Exposure,” by 
Katherine Abbott, Nov., 

p. 44. 


Crafts Photography 

(By Steve Meltzer) 

“Digital and Film Best Buys,” 
Jan., p. 30. 

“Juries Go Digital ... Are You 
On Board?” Feb., p. 32. 
“Do You Need New Lighting 
For Digital Photography?” 
April, p. 40. 

“Take Control of Your Digital 
Camera,” June, p. 38. 

“The Slides Cannot Tell a Lie: 
Part 1 of the Annual Slide 
Review,” Aug., p. 42. 

“2005 Slide Review, Part II,” 
Oct., p. 40. 


Crafts Retailer 

“Business Insurance: Know 
Your Policy,” by Len and Mike 
Zwas, Feb., p. 28. 

“Battling Back from Disaster,” 
by Bernadette Finnerty, Feb., 
p. 29. 

“Good Business Practices 
Adopted by Retailers,” by 
Bernadette Finnerty, March, 
p. 47. 

“What Are We Really 
Selling?” by Don Gorenberg, 
April, p. 15. 

“Winning Through 
‘Coopetition,”” by Terri Golas, 
May, p. 20. 

“Home Décor Goes Outside,” 
by Bernadette Finnerty, June, 
p. 15. 

“Using Public Relations to 
Build Your Crafts Gallery 
Business,” by Terri Golas, July, 
p. 18. 

“Right Stuff + Right Time + 
Right Amount = Cash Flow,” 
by Don Gorenberg, Aug., 

p. 18. 

“That Was Obvious ... Why 
Didn't We See That?” by Rick 
Segel, Sept., p. 18. 

“Got Questions? Call a 
Meeting of the Minds,” by 
Rick Segel, Oct., p. 20. 
“Teaming to Win: Success 
Happens When Craft Retailers 
Work Together,” by Terri 
Golas, Nov., p. 16. 


December 2005 ® www.craftsreport.com 


Crafts Technology 
“Almost Everything Artists 
Need to Know About CD 
Burning, But Were Afraid to 
Ask,” by Gloria Hansen, Jan., 
p. 38. 

“Staying Connected While on 
the Road,” by Gloria Hansen, 
March, p. 36. 

“The Power of 
Presentations,” by Gloria 
Hansen, May, p. 42. 
“Marteu.ag “ur Web Site 
(And Your Art,) Part 1,” by 
Zino Vogiatzis, July, p. 46. 
“Marketing Your Web Site 
(And Your Business, Part II,” 
by Zino Vogiatzis, Sept., p. 
46. 

“Image Resolution: What You 
Need to Know,” by Gloria 
Hansen, Oct., p. 42. 
“Controlling Web Graphics,” 
by Gloria Hansen, Nov., 

p. 46. 


Loretta’s Last Line 

(By Loretta Fontaine) 
“Lasagna Tales,” Jan., p. 80. 
“A Start in a Parking Lot,” 
Feb., p. 80. 

“Magic Words,” March, 

p. 80. 

“Opening Night,” April, 

p. 80. 

“Getting the Story Right,” 
May, p. 80. 

“Playing Tag,” June, p. 80. 
“The Looming Deadline,” 
July, p. 80. 

“Weekend Conflicts: Dare | 
Cancel and Forfeit My Booth 
Fee?” Aug., p. 80. 

“Line it Up: Honing a Great 
Wholesale Line? That’s No 
Easy Task,” Sept., p. 80. 
“Gifting the Book,” Oct., 

p. 80. 

“A Banana For the Teacher,” 
Nov., p. 80. 

“The Handcrafted Gift,” Dec., 
p. 80. 


Show Business 

(By Bruce Baker) 

“Product Development and 
Trends,” Jan., p. 36. 
“Transactions: Make Them 
Easy!” March, p. 32. 

“Slide Descriptions: 
Visual/Verbal Connection is 


49 





Key,” May, p. 44. 

“The Most Common 
Mistakes Made at Outdoor 
Shows,” July, p. 40. 

“Is Your Booth an 
Afterthought?” Sept., p. 44. 
“Booth Makeover: A New 
Way of Thinking About 
Merchandising,” Nov., p. 38. 


Features 

“Trends — Connecting with 
Customers: Consumers’ 
Changing Behavior Poses 
New Challenges for Craft 
Artists,” by Amy Leibrock, 
Jan., p. 26. 

“10 Tax Mistakes to Avoid,” 
by J. To! Broome Jr., Feb., 

p. 22. 

“Extensions: Good and Good 
For You,” by June Walker, 
Feb., p. 24. 

“Anatomy of An Arts 
Incubator: A Cocoon for 
Emerging Artists,” by Janice 
Schonwetter, March, p. 24. 
“One Opportunity Leads to 
Another: Building Your Career 
Through Artist-in-Residence 
Programs,” by Carolyn Lee 
Vehslage, March, p. 28. 
“People to Watch in 
American Craft 2005,” April, 
p. 30. 

“Opportunities Await 
Tomorrow’s Artists,” by Andy 
McDonald, April, p. 38. 

“Art Schools for Business- 
Minded Crafts Professionals,” 
by Heather Skelly, May, p. 32. 
“The Retail Show Survival 
Guide: Everything You Need 
to Know Before Your Next 
Show,” by Ross & B,J. 
Guderian, June, p. 34. 

“The Wholesale Show 
Survival Guide,” by Lori 
Bugaj, July, p. 32. 
“Confessions from the 
Middle of the Aisle: Lessons 
from Two First-Time 
Exhibitors,” by Pat Worrell, 
July, p. 36. 

“5 Gadgets Your Business 
Can't Live Without,” by Geoff 
Williams, Aug. p. 34. 
“Growing Viable Artisan 
Communities,” by Andy 
McDonald, Sept., p. 34. 
“Living the Crafts Lifestyle: 
Debunking the Myths of the 
Artistic Way of Life,” by Ross 
& B,J. Guderian, Oct., p. 36. 
“Knock-Off Nation,” by Geoff 
Wiiliams, Nov., p. 34. 
“Business Tips from A to Z,” 
December, p. 22. 


Insight 


Metal and Ironworks, Jan., 
p. 16. 


50 


Polymer Clay, Feb., p. 12. 
Jewelry, March, p. 12. 
Baskets, April, p. 18. 
Wood, May, p. 22. 

Glass, June, p. 20. 
Ceramics, July, p. 20. 
Furniture, Aug., p. 22. 
Book Arts and Paper, Sept., 
p. 20. 

Gourds, Oct., p. 22. 
Decorative Fiber, Nov., p. 20. 
Religious and Judaica, Dec., 
p. 16. 


Insight Gained 

(By Bernadette Finnerty) 
“Traveling Many Roads to 
Find the Right Path,” Jan., 

p. 18. 

“She Wrote the Book on 
Polymer Clay: An Interview 
with Nan Roche,” Feb., 

p. 14. 

“An Ever-Changing Journey: 
10 Years Later with Artist Jim 
Kelso,” March, p. 16. 

“For One California Couple, 
Art is a Lifelong Journey,” 
April, p. 22. 

“Partners in Life, Love and 
Creativity,” May, p. 26. 
“Aaron Simon: Positive 
Energy is Key to a Young 
Artist’s Success,” June, p. 26. 
“Sharing Resources, Ideas 
and Space Has Helped 
Matthew Yanchuk Build a 
Successful Pottery Business,” 
July, p. 24. 

“A Life in Glass: Richard 
Satava,” Aug., p. 26. 

“Her Life, Her Choices ... 
One Artist Reflects on Taking 
Control of Her Own Destiny,” 
Sept., p. 26. 

“From Seeds to Success: 
Welburn Gourd Farm,” Oct., 
p. 28. 

“AVL Looms: Where 
Creativity Meets Technology,” 
Nov., p. 26. 

“Working in Judaica has 
Brought This Artist Success — 
Both Professional and 
Personal,” Dec., p. 20. 


News 

“Atlantic Craft Trade Show: 
Discerning U.S. Buyers Find 
this Canadian Show Well 
Worth the Travel,” by Grace 
Butland, Jan., p. 8. 

“Missouri Show Draws Huge 
Crowd But Suffers from 
Buy/Sell Woes,” by Diana 
Lambdin Meyer, Jan., p. 12. 
“Irish Craft Artists Make Big 
Impression in Philadelphia,” 
by James Weaver, Feb., p. 6. 
“Bead Fest Promoters Earn 
High Marks But Exhibitors Ask 
for Improvements,” by 


The Crafts Report ¢ December 2005 


Loretta Radeschi, Feb., p. 10. 
“CERF Releases Survey 
Examining Craft Artists’ 
Needs,” Feb., p. 53. 
“Introducing Eugene’s 
Dewntown DIVA,” by Carol 
Wissmann, April, p. 10. 
“Thirty Years Later: An 
Anniversary Celebration, 
HumanArts Gallery,” May, 

p. 8. 

“Two Ways of Looking at the 
Same Idea,” by Rick Segei, 
May, p. 10. 

“What Will Americans 
Purchase Next? Look 
Outside,” May, p. 12. 
“Chihuly Exhibit Graces Entry 
of Newly Renovated 
Delaware Art Museum,” June, 
p. 6. 

“The Guild Donates Part of its 
Holiday Proceeds to CERF,” 
June, p. 6. 

“George Little Management 
Celebrates 20 Years of 
Handmade,” July, p. 6. 
“Winter Passion: North 
Country Studio Workshops 
Creating a Craft Arts Village,” 
by Linda Kaye-Moses, Aug., 
p. 5. 

“The ‘Ace’ of Expositions,” 
Aug., p. 9. 

“What's in Your Collection?” 
Aug., p. 10. 

“2005 CODA Conference: 
Important Keynote Address 
Highlights Strategies for 
Public Advocacy,” by Andy 
McDonald, Sept., p. 5. 
“Rosen Merit Award Winners 
are Named,” Sept., p. 9. 
“Craft & Hobby Association 
Launches New Web Site,” 
Sept., p. 10. 

“CAC Releases 2005 Artists’ 
Self-Help Guide,” Sept., p. 11. 
“Chicago Bauhaus Academy's 
Rigorous Program Turns 
Students into Business 
Professionals,” by Darcel 
Rockett, Oct., p. 5. 
“Handmade Sock Monkeys 
Help Fund Important Arts 
Organization,” by Deborah 
Gilbert, Oct., p. 9. 

“Artists in Gulf States Get 
Outpouring of Support in the 
Wake of Hurricane Katrina,” 
by Heather Skelly, Nov. p. 6. 
“Weaver Brings ‘Endless 
Possibilities’ to North 
Carolina’s Outer Banks,” by 
Diana Lambdin Meyer, Nov., 
p. 8. 

Hurricane Katrina, by 
Bernadette Finnerty and 
Heather Skelly, Dec. p. 6 


Profile in Success 
“Mariposa Gallery: 


Incomparable Staying Power 
Defines this New Mexico 
Gallery,” by Loretta Radeschi, 
Jan., p. 22. 

“Holly Anne Mitchell: Making 
Art from Yesterday’s News,” 
by Heather Skelly, Feb., p. 18. 
“Marcia Clark: Kaleidoscopes 
Open a New World for This 
Craft Artist,” by James 
Weaver, March, p. 20. 
“Linda Brooks Hirschman” 
The Fabric of Her Life,” by 
Eileen Watkins, April, p. 26. 
“Neil Patterson & Sandi 
Pierantozzi: A Partnership for 
Success,” by James Weaver, 
May, p. 28. 

“Rich Carlson: Woodturner’s 
Patterned Designs Reflect 
Montana's Indian Heritage,” 
by Diana Lambdin Meyer, 
June, p. 30. 

“Lonnie and Twyla Money: A 
Passion Carved in Wood,” by 
Barb Taylor, July, p. 28. 
“Karen & Geoffrey Caldwell: 
A Miniature Skyline Rising 
Up from the Garden State,” 
by Eileen Watkins, Aug., 

p. 30. 

“Tennessee Artist Accentuates 
the Home and Garden with 
His Unique Ironwork,” by Jim 
Weaver, Sept., p. 30. 

“Ralph Prata: A Road Less 
Traveled, Carved in 
Concrete,” by Jim Calder, 
Oct., p. 32. 

‘William Kooienga: A 
Minimalist Sculpting to the 
Beat of His Own Drum,” 

by James Weaver, Nov., 

p. 28. 


Regional 

“Florida, Georgia, North 
Carolina & South Carolina: 
Crafts Honored in These 
Southeast States,” by Sue 
Wasserman, Jan., p. 42. 
“Seagrove Keeps North 
Carolina’s Historical Pottery 
Tradition Going,” by Stephen 
Davis, Jan., p. 43. 

“Arkansas, Louisiana, 
Oklahoma & Texas: Crafts 
Getting Better Exposure in 
Mid-South,” by Stephen 
Davis, Feb., p. 40. 

“Artists and Their Crafts Shine 
in Eureka Springs, Arkansas,” 
by Richelle Tremaine, Feb., 
p. 41. 

“Alaska, Idaho, Montana, 
Oregon & Washington: 
Pacific Northwest Offers 
Various Craft Traditions,” by 
Stephen Davis, March, 

p. 38. 

“Laura Beamer: Recycling 
Finds a Fun Haven in the 


Oregon Cascades,” by 
Loretta Fontaine, March, 

p. 42. 

“Memphis, Tenn.: Crafts 
Shine and Grow in 
Memphis,” by Stephen Davis, 
April, p. 48. 

“Tradition, Technology and 
the Hurnan Touch in Berea,” 
by Barb Taylor, April, p. 52. 
“Philadelphia, Pa.: Crafts 
Have Rich History and 
Promising Future in the City 
of Brotherly Love,” by 
Stephen Davis, May, p. 46. 
“Small Delaware River Towns 
Are Havens for the Arts,” by 
Loretta Radeschi, May, 

p. 52. 

“Boston, Mass.: Boston 
Dream Pie — Start with 
Culture and Good Food. Add 
Craft. Mix Well,” by Audrey 
Borus, June, p. 46. 

“Snow Farm Inspires ... In a 
Quiet New England Setting,” 
by Stephen Davis, June, 

p. 50. 

“Chicago, Ill.: State- 
Sponsored Programs 
Promote Growth and Protect 
Artists’ Rights,” by Daniel 
Grant, July, p. 49. 

“Duluth’s Art Community 
Mirrors its Breathtaking 
Setting,” by Diana Lambdin 
Meyer, July, p. 53. 

“San Francisco: A Cradle of 
Creativity,” by Carol 
Wissmann, Aug., p. 50. 
“Capturing the Spirit of 
Nature in Your Work: 
California’s Yosemite National 
Park,” by Diana Lambdin 
Meyer, Aug., p. 53. 

“New York City: Crafts Find 
Their Way in an Urban 
Utopia,” by Loretta Fontaine, 
Sept., p. 48. 

“Manhattan Artists Hit the 
Streets for Sales,” by Deborah 
Gilbert, Sept., p. 53. 

“Kansas City, Mo.: Kansas 
City’s Arts Scene Has 
Arrived,” by Diana Lambdin 
Meyer, Oct., p. 46. 
“Camaraderie and Creativity 
Heat Up the Hot Shops Art 
Center,” by Richelle 
Tremaine, Oct., p. 51. 
“Washington, D.C.: Inside the 
Beltway of Crafts,” by Daniel 
Grant, Nov., p. 48. 

“How to Start a Gallery in 6 
Months,” by Jim Caider, 
Nov., p. 52. 

“Santa Fe, N.M.: Crossing 
Ethnic Boundaries,” by Daniel 
Grant, Dec., p. 52. 

“Rising from the Rubble: Barn 
Wood Furniture,” by Jim 
Calder, Dec., p. 56. TCR 








